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Terminologie ?

e Publiciser ?
* (re)connu ?



Votre présence sur le web

* Quelle est votre presence sur le web ? (« cherchez
vous » !, textes, images, video)

* Les informations trouvées sont-elles pro ou perso ?
(quelles identités, transition pro-perso, ...)

* Qui les a produites ? (moi, mon labo, mon univ, des
vendeurs, ...)

* Puis-je Intervenir sur ces informations ?

* Quelles informations manguent ? (notamment sur votre
activité de recherche)

 Comparer avec « vos collegues »

=> VOS remarques ?



... pour étre (re)connu

e Déterminez vos noms, email, affiliations
e Créez vos comptes RG ou Academia, twitter (1 fois)

* Connectez-vous regulierement : veille, ajouts contacts,
publi, commentaires, post, ... (jrs/sem)

* Pensez a vos PID (Persistent IDentifier : auteur et objet)
(ORCID, Idhal, ID éditeurs ...DOI, Handle, ePIC) (1 fois et

verif a chaque ajout)

 Diffusez sur une Archive Ouverte (ex : HAL), postez le lien
sur les reseaux sociaux (chaque publi)

 Vérifiez votre identité de chercheur sur le web (ie Scholar
ID), alimentez vos comptes (tri/semestre)

e [voir d'autres eéléements au cours de la session...]
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Construire son identité numerigue
de chercheur, pourquol ?

* Exister en ligne

» Etre reconnu par les paires

* Construire un réseau de contacts

 Ameliorer la visibilité des travaux (impact)

* Se protéger contre les fraudes (parternité)

* Rester informé des travaux dans son domaine
 Echanger, partager, obtenir de l'aide

* Optimiser son « employabilité »

Source : http://slides.com/bureunion/identite-numerique-du-jeune-chercheur#/9


http://slides.com/bureunion/identite-numerique-du-jeune-chercheur#/9
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Les différentes
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satisfaire les dimensions
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Source : Ph. Lare

les relations
avec les pairs

=
=
=
E
]
S
£
=]
=
=
=

recherche




... le penser en contexte « recherche » (suite)

Le chercheur :
- un usager_producteur de l'information

- evaluateur_evalué (peer review / agent
économique)

- gate-keeper_ paradigm-breaker (communauté)
- situations privées_professionnelles

T Lectures Texte £ et

Biblio . e

Terrains Biblio Edition
Données Fig.

Publicisation

Paillasse Diffusion Publicisation ¢ qpack




Activité de recherche et présence en ligne ?
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http://ist.blogs.inra.fr/technologies/2015/09/11/une-palette-doutils-pour-les-chercheurs/
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En pratique

PID du Chercheur et autres
identiflants

Réseaux sociaux
Open Access
Quelles métriques ? (évaluation)



Incise :
« Actions to enhance your visibility »

les recommandations de Utrecht University
http //I|bgU|des library.uu.nl/c.php?9g=202119&p=1329902

* Analyse who is using your research and through which
channels

* Avoid journals that are not well-indexed

* Create an ORCID

* Blog and tweet selectively on your research topics

e Deposit your publications in the university repository

* Produce a short video pitch on your main research topic
* Publish Open Access

* Share an early version of your paper as pre-print (ArXiv,
Cognet, RepEc, SSRN etc.)

e Share your data (FigShare, Dutch Dataverse network etc.)

» Upload full text of your papers to your researcher profiles or
your own website

* Use a stable and full author name and affiliation
* Use research profiles to unambiguously link publications to you


http://libguides.library.uu.nl/c.php?g=202119&p=1329902

|dentiflant du chercheur

ORCID (Open Researcher and Contributor ID) : https://orcid.org/
|dRef (Identifiants et Référentiel) : www.idref.fr

ISNI (International Standard Name ldentifier) :
http://www.isni.org/search

VIAF (Virtual International Authority File) : https://viaf.org/
ResearcherID (WOS /Thomson-Reuter) : www.researcherid.com/

Scopus Author Identifier (Elsevier) :
https://www.elsevier.com/solutions/scopus/support/authorprofile

IdHAL (identifiant HAL) :
https://hal.archives-ouvertes.fr/page/mon-idhal


https://orcid.org/
http://www.idref.fr/
http://www.isni.org/search
https://viaf.org/
http://www.researcherid.com/
https://www.elsevier.com/solutions/scopus/support/authorprofile
https://hal.archives-ouvertes.fr/page/mon-idhal

Réseau soclaux and C°

Google Scholar ID (« mes citations ») :

ResearchGate :
Academia.edu :

Ntt

Ntt

nttps://scholar.google.fr/

ns://www.researchgate.net

ns://lwww.academia.edu/

Mendeley https://www.mendeley.com/

Zotero :

https://www.zotero.org/blog/studying-the-altmetr
iIcs-of-zotero-data/

CiteUlike : http://www.citeulike.org/

Kudos, ImpactStory, ... :


https://scholar.google.fr/
https://www.researchgate.net/
https://www.academia.edu/
https://www.mendeley.com/
https://www.zotero.org/blog/studying-the-altmetrics-of-zotero-data/
https://www.zotero.org/blog/studying-the-altmetrics-of-zotero-data/
http://www.citeulike.org/

Réseau sociaux and C° (suite)

Twitter : https://twitter.com/

LinkedIn (cf. classement des universités /
écoles) : https://fr.linkedin.com/

Slideshare : http://fr.slideshare.net/

Un site/blog wordpress ou autre
https://wordpress.com/ )

Vimeo, youtube, ...


https://twitter.com/
https://fr.linkedin.com/
http://fr.slideshare.net/
https://wordpress.com/

Entre
Entre

Science Quverte...

0ot Institutionnel (HalUnice, Inria, ...)

00t disciplinaire (ArXiv, Repec, ...)

Entre
Entre

0Ot national (HAL)
00t de données (Zenodo, Dataverse,

Dryac

, Nakala, ...)

Entre

00t de médias (MediHAL, Figshare, ...)

Revues en libre acces (attention aux differents

mode

les : Gold, Gold-APC, ... predatory

publishers)



Identifiants

[dHAL *

gabnial-gallezol

Autras [dentifiants charcheur

Allgnez votre IdHAL avec vos sutres idaniiiants charcheurs

OBOR1BOET
80903326

0000 G000 7259 0957
0000-0002-4443-3153

N-0464-2014

Urlz do réseaux soclaux

Ajottez vos lens vers les réseaux Soclaux

https:/ftwitter com/{@galieeot

https:/lunice.academia. edu/GabrielGallezot

https./fscholar.google. fricitalions Tuser=d8t7 Mel AAAAJE&RI=fr

https:/fwww researchoate net/profile/Gabriel_Gallezot

« croisement » des identifiants.
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Quelles Métriques ?

Exemple de H-index pour un auteur

Impact Analysis

Mumber of Articles: 113

Number of Citations: 12203

h (File): 62 (97) | 4mmmmm SCholarometer —
g (Hile): 11o4%) Google scolar

hm (Bile): 30.43 (95)

Results found:

sum of the Times Cited [7] :

sum of Times Cited without self-citations [7] :
Citing Articles[7] .

Citing Articles without self-citations [7] ;

Average Citations per tem [7] .
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Of the 185 documents
considered for the k index, 70
have been cited at least 70 times.

Note:The h index considers
acopus documents published
after 1885,

About h-Graph



. « In growing numbers, scholars are moving their
Altm etn CS everyday work to the web. Online reference
managers Zotero and Mendeley each claim to store
over 40 million articles (making them substantially
larger than PubMed); as many as a third of scholars
are on Twitter, and a growing number tend scholarly
blogs »

s o -

usage peer-review citationgf alt-metrics

downloads expert oninion storage
ViEwsS links
bookmarks

conversations

Une mesure de l'impact d'audience de la production scientifique :
les « mentions » sur les réseaux sociaux ou plateformes de
partage


http://altmetrics.org/manifesto/
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Bookmarklet Altmetric

1. Add bookwartlet to your bookmarks tooloar
2. sit any) paper

. E ‘:;h'i.hulu-u-
3. et artcle level metrics = | | io
with 4 single dick, ~ —— BMI O LS
N :
r —
Eeemem—. O -
wepied by 243 :_E:E_'._:_'_:_':‘_::‘__"_;T:: i' l'-'tf;l!ll-
o ¥ Faceboo e o e L [—
f s s
e A - The bookmarklet only works on Pubmed, arXiv or pages containing a DOI
I S/nodan s Somaons - It only supports publishers who embed Google Scholar friendly citation
| metadata on their pages by default, though we're adding support for others.

- You can hurry along support for a particular journal by asking @altmetric
for it on Twitter

- Twitter mentions are only available for articles published since July 2011
- If Altmetric started supporting a publisher after July 2011 then twitter
mentions are only available from that date onwards


http://www.altmetric.com/bookmarklet.php

En guise de conclusion 10 Simple
Steps to

® [dentify and use opporiunities to communicale:
o Accept invited talks, where practical
o Announce when you will be speaking, teaching

[ |
© Share your presentations, writings, and data R e l I ti . t I O n i l f ;
e Create a scholarly idantit

@ Obtain an ORCID, domain name, twitter handle, Linkein profile, Google Scholar profile
o Create a short bio and longer CV

o Develop a research theme, and signature idea a R e S e arC h e r
* Communicate broadly ’

o Publish writings as Open Access when possible
@ Publish data and software as open data and open source

u
© Use social media (LinkedIN, Twitter) to announce new publications, teaching, speaking
* Develop communications skills early I I l O u r ar y

o Take writing lessons early
c Take public speaking lessons early

* Monftor your impact
o Monitor news, citation, social media metrics, and altmetrics that reflect the impact of

your work
o Keep records
c Do this systematically, regularly, but not reactively or obsessively

https://drmaltman.wordpress.com/2014/09/17/10-simple-steps-
* Focus on Clarity and Significance to-building-a-reputation-as-a-researcher-in-your-early-care
¢ Do research that is important to you and that you think is important to the world er/
& When writing about your research, work to maximize clarity = including in abstracts,
titles, and citations

» (Give credit generously
¢ Cite software you use
o Cite data on which your analyses rely
o Don’t be afraid to cite your own work
© Discuss authorship early, and document contributions publicly



https://drmaltman.wordpress.com/2014/09/17/10-simple-steps-to-building-a-reputation-as-a-researcher-in-your-early-career/
https://drmaltman.wordpress.com/2014/09/17/10-simple-steps-to-building-a-reputation-as-a-researcher-in-your-early-career/
https://drmaltman.wordpress.com/2014/09/17/10-simple-steps-to-building-a-reputation-as-a-researcher-in-your-early-career/
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Quelques liens pour compléter

* https://drmaltman.wordpress.com/2014/09/17/10-s
Imple-steps-to-building-a-reputation-as-a-resea
rcher-in-your-early-career/

* http://urfist.enc.sorbonne.fr/ressources/traiteme
nt-de-linformation/etre-visible-sur-internet-lide
ntite-numerigue-du-chercheur

* http://guides-formadoct.ueb.eu/identite_numeri
qgue
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http://urfist.enc.sorbonne.fr/ressources/traitement-de-linformation/etre-visible-sur-internet-lidentite-numerique-du-chercheur
http://urfist.enc.sorbonne.fr/ressources/traitement-de-linformation/etre-visible-sur-internet-lidentite-numerique-du-chercheur
http://guides-formadoct.ueb.eu/identite_numerique
http://guides-formadoct.ueb.eu/identite_numerique

